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n  Graud House SLOGAN comfee

‘'your trendy friend for the very first years of fun & experiencing’

+ young + trendy (look & feel)
PERSONALITY « simple + simplistic + practical (functionality)

+ honest/authentic (no fake) + reliable (quality)
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Basic Loyo THeafuent

The Comfee’ logo outlined on the right is
standard, and must not be changed,
altered or recreated in any manner.

The main usage should be grey on white
background.

Only if a colourful background would harm
the visibility, we use white logo.
(See Comfee’ Trend Colours section)

When writing the brand name in copy,
the C is capital and the * should not be
forgotten at the end: Comfee’

comfee’

R=176 G=176 B=176
C=0M=0Y=0K=3l
#b0b0b0
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m Logo Clearspace

As for every brand, logos need room to
‘breath’ and to fully unleash their power.

Their power is to be seen - clearly, easily,
without any confusion nor distraction.

Therefore, the upper, lower, left, and right
sides of our logo should be left blank.

The width of the blank space should be at
least the same as the square enclosing the
letter »o« from the Comfee’ logotype.
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Core Colowrs

The core colour of the Comfee’ brand
design is the Comfee’ logo’s grey as well as
gradients thereof.

We have chosen grey to transmit and
underline the quality + reliability of the
brand and its products.

The reduced colour spectrum of the core
colours helps us build the stage offering
room and giving focus on our main asset -
the world of Comfee’ products which will be

put into scene with the help of our Comfee’
trend colours.

Comfee’ Core Colours

R=176 G=176 B=176
C=0M=0Y=0K=31
#b0b0b0

Additional Core Colours

R=255 G=255 B=255 R=250 G=250 B=250
C=52M=15Y=0K=0 #fafafa
HIfffff

A web use only

R=242 G=242 B=242
#f2f2f2

A web use only

comfee

R=229 G=229 B=229
C=0M=0Y=0K=10
#ebebeb



In addition to the Comfee’ core colours,
which are ‘shades of grey’ and aim to
transmit the quality + reliability of the
brand and products, we developed a
secondary colours palette to reflect and
transmit the young, modern, stylish, fresh,
expressive, overall ‘trendy’ aspects of the
brand.

The right combination of the ‘reliable’ grey
with our ‘trendy’ brand colours will shape
and build our brand’s VI (Visual Identity).

comfee

R=250 G=235 B=125 R=255 G=184 B=196 R=232 G=217 B=240 R=156 G=219 B=240
C=5M=3Y=61K=0 C=0M=38Y=I13K=0 C=11M=18 Y=0K=0 C=41M=0Y=7K=0
#faeb7d #3ffb8c4 #e8d9f0 #9cdbf0

R=128 G=186 B=232 R=181 G=219 B=212 R=166 G=204 B=125 R=232 G=217 B=153
C=52M=15Y=0K=0 C=34 M=1Y=20K=0 C=42M=1Y=63 K=0 C=1M=11Y=47 K=2
#80baoe8 #bbdbd4 #abec7d #e8d999



Colour Mix

The Comfee’ trend colours should not be
used as a tile design e.g. as product
backgrounds.

The Comfee’ trend colours are required to
be used always in balance and without any
colour being dominant, repetitive and/or
changing the overall ‘temperature’ of the
colour mix.

The perfectly balanced trend mix.

Don‘t let cool colours dominate

Don't repeat the same colours

comfee

Don‘t let warm colours dominate

Don't let colours dominate areas



Brand Guidelines

comfee



m Logo White vs Grey ou Treud Colowre

Please see how white vs grey logo
treatments affect vs improve logo visibility.

This serves as a guidance and needs to be
carefully ‘judged’ by designers depending
on the application.

In general one could say:
- on white background = grey logo

- on trend colour background = white logo

Our recommendation:
O® too weak visibility

® most probably too weak




m  Treud Colors Usage Exatuples comfee’

The additional colour palette should be
used as the trendy + modern + young +
fresh + eye-catching element(s):

E.g. as backdrop colours when presenting
Comfee’ products in print or digital.

We want to avoid, that a certain colour
stands for a certain element or products.

In digital applications like website + social
media we hence use ‘random + constant
changing’ colours.
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m Logo + Tagline

We envision our brand tagline

.8 Howr [ feed!

to strengthen the emotional power of the
the ‘comfy’ meaning of our brand.

Coufy ...G howr | feel wheu using Coufee.

Check our Comfee’ Brand House, we aim
for consumers to feel trendy, young,

modern, smart and happy using our brand.

To be able to transmit the individualism of
each target consumer and each individual
product, our tagline can be used in all 8
trend colours.

comfee

comfee ...;c how| feel!
comfee

comfee ...cc four | feel!
comfee ... how ! feel!
comfee ...cc jour | feel!
comfee ... how | feel!
comfee ... /v | feel!
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m Logo + Tagline Clearspace

The blank space for the logo with tagline
defines itself in the same way as with the
primary logo only.

The space between logo and tagline is half
the size of the letter »o«.

The size of the tagline defines itself with the
size of its lowercase letters which are 4/5
the size of the Comfee’ logotype.

The proportions between logo and claim
are mandatory and should not be
changed.

comfee

4[5 x

2/x
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Here are some examples of Don'ts.
Please:

- don’t change logo proportions

- don’t change size or position of tagline
- don’t combine with written text

- don’t combine with other graphic
elements

- be careful with coloured background
and always opt for best logo visibility

- if you use one of the 8 trend colours as a
background, please always opt for best
logo visibility and use the respective logo
colour for best visibility (see respective
brand book section)

- don’t use any photographic background
which always harms logo visibility

Cormfee’ Cormfee’
Do not change the proportions Do not change size or positioning of the tagline

comfee O comfee

Air Conditioner

Do not combine with any written text, product Do not combine with graphic signs or logos
descriptions, model numbers or names

)

Only use one of the 8 trend colours and Do not combine with pictures
carefully choose grey or white logo for best
logo visibility

comfee
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comfee

To reflect the newly defined brand values,
we have selected a modern + clean +
simplistic and still young but also reliable +
credible typeface.

Poppins is the obligatory typeface. ABCDEFGHIJKLMNO PQ RSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
celentad & typaface that brings emotional 1234567890 (#$%&!@]])

closeness + young + trendy + expressive
attributes into the communication mix.

FF/".Iarkef is the obligatory typefof:e for the A‘BCDEFG#/JKLMNOPQR\YWVNXVZ
’;ong(jjlllr;em?or;]c(j];czjg also be used to highlight ﬂWW?Mkopfﬂ'ﬂ{WZ
1234567890 (#$%4!1@[])

Both font families are downloadable on
http://contentlibrary.midea.com/



http://contentlibrary.midea.com/
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m Wedtite Desigu (WIP) comfee’

Comfee 1Ak Concitonens Comfee’ Home Support Contact Q
Products Support Contact Q

We already started to
develop the Comfee’
website design based on

Retro Countertoj
Air Treatment Microwave Oven R'Ied
the new brand st =
it i o:(:’::l’l’::ute “ s quis ‘;,/‘ E FaceLpta velest as doluptatusas ad
positioning and the new o e e
. The new Alr Condtioner
. . s EcoFriandly Pro ~
brand guidelines. - .
. s & 0
As all Midea Group brand e
. . : Tautatar ait Fanctional Aea’c que nonersimin tnargy Laset
websites, we aim to have _
website and webpage : = s = et e soes e o
p g Make life easy for yourself — Eco Friondly Pro = Ecosilontio
. ! - - )
templates designed in — - -
. tem inti lupta sequi duci tio vel int sil tvelet, o » = .
Mognollo for fasted and conasa sequisin ot valt peus llesse ndamtur aut anr jlcior molorpo fcr ©) R = ®
R R R sim usdandis earchilique pro incipsam, nus aut vid quunt veligui cum int maio. @ " q
most efficient roll-outs in o et coraNo foresruem s sam e autento ea ol AuLaE torm sk Aiconditoner — .
G ” BUS Se”in Comfee’ tecto to tota nulla que parumet velit voloratenti andis at. MPDI-12CRN7 e T B e @ sonloear
g . . -
_—
Highlights
15,000 BTU PTAC with
Skw Electric Heat
Air Treatment e
Simple cute
control panel
Lorro blanto maximi, qua voluptar repera dolo-
. e o
Air Conditioner D luptat ““f vo\up_u quistem q\m_'cnui o.ccmospc'-
Eco Friendly Pro ‘um hiliam sim cus evel erciam effibusda
-
Refrigerators
B - i = e
R CCoo =20

Position-memory
turntable
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m Braud T agline Usage in Cownunication

We envision our brand’s tagline
ol Hour | feel! to strengthen the emotionall

power of the the brand. Comfee’

‘comfy’ has in many languages the positive

meaning of feeling ‘comfortable’, hence: COI"fEE’ A éow—/ p/r(“k/
Couty .G howr | feel whew using Cowfee. CO"’fee’

On top, we aim to ‘load’ Comfee’ with other

values and attributes. Ideally, in consumers con1fee’ A éow—/ \('[ee](y.l

mind to feel trendy, young, modern, smart

and happy using our brand. Comfee’ A éow—/ re/ax!

To enforce the full product range aspect of

Comfee’, we aim to highlight the product comfee’ U' éo—w—/ Mﬂﬂ

category or product USPs to be reflected in

the ‘adjusted" pre-tagline. comfee ... jou | cook!

The product or product category tagline is

not allowed to stand alone or in isolation, Comfee’ L0 howr [ feg[!

but as a supporter of “..is how I feel!’, which
always have to be shown afterwards, too!

comfee
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In Social Media we aim
for a simple + young +
modern + eye-catching
+ expressive + trendy
look and feel.

You can either select one
of the trend colours to
highlight your product or
e.g. have all 8 colours
‘flashing’ behind the
product.

The combination of
product USP + emotional

benefit + brand tagline . Comfee’
will over time ‘create’ the A : :
desired brand VI and (0 Howr [ Aviuk!

brand image.







Brand Guidelines
Jfaﬁ'omry

comfee



comfee

The PowerPoint template is the first and

most important internal and external —
communication carrier to introduce, o
showcase and distinguish our new brand.
Overall the design is very simplistic and 9 -
. . . PN o e - Y. Brand Guidelines
practical, however also gives hints to the CO"'feef
trendy elements our brand aims for — in
communication as well in product design
and product features. g, B HE "
. . . . N ll """""" NN lll-l
The combination of grey Poppins typeface |
in the right balance with Market typeface |
hlgh“ghtS in the 8 trend colours allow the comfee’ [ w Treud Colors Usage Eraugplen comfee’
user enough flexibility and individualism. e i o T
...H‘W/M m’ resh + eye-catching elei em(s{: »
ik i comfee)...i foul frel e S
’L'mdy...irhn'//llll"ﬁ using Coudfee’. co’l]fee’ g:r:?n“ “gb

Please download the ppt template at ' e
Content Library: Lo comfee...i ol frel

. . . comfee ... howl feel!
http://contentlibrary.midea.com/ e Sl w

777777777 .! N .- N
Il e w e lL """" | N W



http://contentlibrary.midea.com/
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B Midea Group — Brands' Architecture

Main Main Logo Tagline
Target Logo Alternatives
#82B  MideaGroup ({ Aki » ]
(=
20+ AMM’;&?ZMM[&;; \AMdea hismaniging lechnetony,
#AGG L
#AmbitiousGoGetter To s H I B A #DetailsMatter
35-45
#YUG ( -
#YoungUpgrader (\ . \AA I d e a ooke yWé&'/f‘ et
25-35 Midea piiFuvss Y ot Lo
#TY
#TrendyYouth
18-25

Main
Brand Colour

MideaGroup

Additional Typeface Font
Brand Colours Colour
el |
Grotesk

Myriad Pro -
Gotham -

QWW

Poppins
Market



Contact & Approval

For any further

- information, clarifications, recommendation and also

- approval of any guideline adaptions and all brand activations,
please contact:

Brando Brandstaeter

Head of Brands & Communication

Midea Group - International Business (MGIB)
brando.brandstaeter@midea.com
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